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Abstract
The morality of tipping is an interesting question that has hardly been engaged in philosophy. The

aim of this paper is to grapple with the question of whether customers in restaurants ought to tip
their servers. Working from an ethics of care, I will argue that customers ought not to tip their
servers because the tipping practice itself is morally objectionable. Since the convention of tipping is
inherently exploitative, fosters relationships of competition among fellow service workers, encourages
vicious character traits, and compromises individual autonomy, I argue that we ought to act in ways
that encourage the abolishment of the tipping practice. This includes the conscientious refusal to tip

servers at restaurants to avoid the continued maintenance of the social convention.
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INTRODUCTION

As we understand from our daily experience, the tipping custom is widespread in the
United States, and it 1s so prevalent that most people cannot leave a restaurant without
tipping. It is said that some people feel obligated to help the service workers who get paid
low wages and that other people feel guilty or social pressure if they do not follow this
custom. However, there is a fundamental question regarding whether tipping as a social
practice is morally right or wrong. The aim of this paper is to answer this question. I
will examine and analyze the morality of the tipping system in terms of care ethics.
I will argue that tipping as a social practice is morally wrong and that it should be
eliminated. This is a major challenge to people who are committed to the tipping practice.
Furthermore, some people seem to consider tipping to be an act of humanitarianism and
any expression of humanitarianism is regarded as morally right since it involves helping
people in need. I will respond to this argument at length.

This paper is mainly composed of six sections. In the first section, I will develop a
summary of care ethics. Since my evaluation of the tipping practice will be grounded in
care ethics, I will provide a brief summary of this moral theory.

In the second section, I will elaborate the history and nature of tipping. This is
important since the tipping practice is the very object of our ethical inquiry and before
readers can appreciate my arguments against the practice of tipping, they must first
understand what exactly is the practice I am criticizing. I will touch on when and how
the tipping custom in the United States started, how tipping is performed at the present
time and some of the motivations as to why people leave tips.

In the third section, I consider two possible care ethical arguments in favor of
tipping. The first argument bases the moral obligation of tipping in the same reasons
that support the obligation to keep a promise. Many argue that keeping a promise is
a moral obligation because we have an obligation to uphold reasonable expectations.
Since social custom is similar to a promise in that it involves expectations imposed on
us that other people desire us to follow, one can then argue that tipping, as a widely
accepted social custom, ought to be followed to avoid the harm of disappointment. A
second argument bases the morality of tipping on the obligation to act humanely and
charitably to others. Acts of humanitarianism involve helping others in need. Since
tipping helps improve the financial lives of service workers, tipping is an expression of
humanitarianism and is therefore morally right.

In the fourth section, I develop critiques against these arguments supporting the
tipping practice. The first argument is flawed because the moral obligation of keeping a
promise and therefore upholding social custom cannot be absolute. Breaking a promise or
refraining from upholding an expectation held by others is justified when honoring such
expectations are detrimental to individuals or society. Likewise,... (moved to page 130 due

to its Japanese translation)
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Likewise, we should contravene a social custom if it proves to be detrimental to
individuals or society and I argue that tipping is such a practice, namely 1t harms
service workers and encourages vicious human relationships. The second argument
1s problematic because tipping is not really an expression of humanitarianism, but
maintains a social practice that is actually harmful to service workers.

In the fifth section, I will argue that customers have a moral obligation to refrain
from tipping since the social practice is morally wrong due to its exploitative nature
and encouragement of vicious human relationships. Refraining from participating in
the tipping practice challenges the widespread acceptance of it. The desired goal is that
the tipping practice is eliminated and employers pay their service workers an adequate
wage. [ concede that it is not enough for individuals to stop tipping to encourage the
dismantling of a deeply entrenched social practice. So, I argue that care ethics does not
only advocate that customers refrain from tipping but also that they should support
social movements aimed at abolishing the practice.

In the sixth section, I consider objections to my thesis that customers ought not to
tip because the tipping practice is morally wrong and should be eliminated. I raise three
possible objections against my conclusion that customers ought not to tip because the
practice is morally wrong and it ought to be abolished. One objection is that one may
agree with the evaluation that tipping is morally wrong and ought to be abolished, but
1t does not follow that customers ought not to tip. That is, one can oppose the practice
while at the same time be morally compelled to participate in it since there are people who
rely on that practice for financial wellbeing. A second objection would be that tipping is
not morally wrong because the law permits the practice. This means that the customers’
leaving tips, the service workers’ receiving tips and the employers’ paying less than
minimum wage are legally permissible. Since care ethics prescribes that we act within
the boundaries of the law, it seems to follow that tipping is not morally wrong. A third
possible objection would be that any attempt to stop the practice is practically unfeasible
because we already learned from the past that the elimination of the tipping custom is too

difficult. In the end, I will defend my conclusion from these possible objections.

A SUMMARY OF CARE ETHICS

I will examine the moral acceptability of the tipping practice and the normative
question of whether customers ought to leave tips for their servers from the moral
framework of care ethics. Care ethics is a normative ethical theory about what makes
actions morally right or wrong. Some moral philosophers construe care ethics as one
form of virtue ethics. But Virginia Held argues that this is a mischaracterization since
their focus 1s different. Virtue ethics focuses exclusively on the character of individuals,
but care ethics is more so concerned especially with fostering connectedness among

people.

— 130 —



Miwa Tkema @GHif#I3£F1) @ TO TIP OR NOT TO TIP? THAT’S A PHILOSOPHICAL QUESTION!

FUEIIZ. BL. ZTDZ ENEL ARHBIIERNR SN DDEEMHINDSDTHIUL FL
3. HEMEHICREZBALZXRETH D, Fv MrhLld. TOLOIEBDTHLINS, %H
k. 2074 Y—EARNEBIHETEGA, B AMBEGREMETS &0k 5, B2
DF T, BEEATH D, Fv 1AL T L NENEHRTHD EEEAT,. DLA, U—
EARNEENDR T ERDERMTEEHEEL TWDEDTH S,

BHMEETIE, BRI TF Y T2 EDEVIERNEFREEAOINELLEERT D, ik
5. TO-SMIER IIHBIEE 2R, £z, BELAMBGREDET S WS EENICA
DR EETEMETH D, Fv 1A EHEDENI LI TNEILIZITANTNSEHD
ANOWPETH D, ZOMEOMIE - T—ILEF. Fv AR IN, BERAENT—E X
WREHICZURELELINSETH D, HANEBE L THRESGET 2 F v Sk %z
THOR. HLANTETARBRANEHEETLZEFTERN, TIT A, 77 OB &1,
BENTF y 1155200 EZFFT 57210 T, 20742 EFT 2RMIEE) - L—T A
VhELIETLZEDTHD EERT S,

86 kT, MEINDIROER [HEILX F v JrAIEENICHEE>THD, £,
FREINDZREHDTHLENE. Fv TE2ILIBETREN] ANOKGRICHLEFEKRT 5, HES
ND=DODKi%E I ZIX¥ T, 1 :H2NI. Fv 725 T EITEHEIICHE>TBO,
RINDIRELEELTH EENTF Y TERDLMLBEIIRNETRTETHASH. ThDBE,
F v T2 LTH, BREOICEDONDZEES>THLHENDHIZETHD, EE Fv
TEFHFDIDEZAICLTWBAEENRNENETH S, 2 FvTE2IDENDS Z &I,
HETERIZHEE > TWAH D TRV, RS, ERDNEDITAHZRD TNEINETHDH, 0D
ZEMEKRTZDIE, BEREIEF Y TN, Y—EAREZFTIF Y T2H 560, EREEIRK
BEUTZEILD END ZEMEMICHFINDEND ZETH D, 7 DM T, BLIZIED
HECITHT 2 EBRTNDEIDOTTF Y TS LD 2 EILEEMICHEE > TWRnWEFA X
Do 3 FvTITAEMIET NN E5AL, BEORBNSHELIIMND X ST, BHEM
ICIZIFZIFIARFEETH D, mIZIC, FAE. 205 QKGRI LAAD FIED E 425wk d %,

77 Of B

F v TITRHOEEWFFE L, £, BEEHBEICTF Y T2 XRENES N EN D EARRIR
HM &z 7 OMEARTEEOB RN ST 5. 77 OME &3 ANADITAZEL &,
o, BLETLNERTEANGMEHERTH L, HIEHEEFAEBIL 77 Oz E
TO—DDETHD EMML TS, LrL, T7 =227 - ANVEIE ZOfFIEREN
Thd LML TS, [Migas, BTOMBENERIILTWEHOET T OMHEOZTN &I
RIz2M5THD, EfTOMEE. HSETHMACERZLETTHDLDITHL, 77 Ok
BAENEDDRNDITERZLETTNWD,

— 131 —



T U X S BUERIRSHCERES1S (2022)

For Held, good human relationships, which are relationships of caring and respect, are
central to care ethics. But one of the major questions in care ethics is what “care” means.
Although many ethicists try to define the meaning of “care,” no one has successfully
developed an explicit definition of it. Therefore, the word “care” still remains ambiguous
as an ethical term to help us determine the rightness or wrongness of certain actions
or practices (Held, 124). Nel Noddings argues that care must always be contextually
applied. This means that the concept of “care” can be understood in different situations
because the word “care” connotes different meanings depending on the context of where
it is used. For example, when one says, “Taking care of a baby, the ill, the elderly, or
medical care, intensive care, permanent care etc.,” we understand what these words mean
from the context. Furthermore, we often hear “Obamacare,” which describes President
Obama’s policy on the new medical system in the United States. We also routinely say,
“Take care,” which implies “Goodbye, be safe, be healthy, be careful about something
dangerous” and so on. Thus the significance of the word “care,” like most words, varies
according to the context and is appropriately utilized in everyday life even though it is
not defined precisely or definitively.

Since the term “care” is hard to pin down, I will appeal to Michael Slote’s conception
of care when used ethically to evaluate and prescribe actions. Slote regards care as
empathy. And the concept of empathy is described as involving the possession of feelings
that are more apt for someone else’s situation. For example, when we see another person
in pain, we feel the same pain; further it is as if the pain were our own. As such, Slote
works from a conception of care ethics defines the moral rightness and wrongness of
an action in the following way: “An action is morally permissible and even good if it
exhibits a caring attitude on the part of its agent. An action i1s morally wrong or bad if
1t exhibits indifference or malice or an uncaring attitude on the part of its agent (Slote,
10).” Another way Slote states the moral wrongness of an act is the following, “One
acts wrongly if an act one performs reflects or exhibits the fact of one’s uncaringness or
a lack of caringness” (Slote, 32). Given the above definition, the motivation of the agent
performing the action does not necessarily determine the moral worth of the action.
Rather, the moral quality of an action is determined by whether or not the action would
have been performed if the agent acted out of a sense of care and empathy. That is, an
action of a person who does not care about others can still be considered morally right if
it exhibits the action that would have been performed by a caring person. For example,
suppose a callous person saves a drowning child in the river in hopes of being famous.
His or her action is considered morally good because it is the kind of act a caring person
would do, that is, a caring person would have saved the child in this circumstance and
his or her action is reflected in the action of the callous person who simply wants fame.
Contrarily, if a moral agent ignores the drowning child, his or her action is morally

wrong because it reflects an action of an uncaring person.
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Thus, an action is morally right if and only if it demonstrates a caring attitude towards
others and an action is morally wrong if and only if it demonstrates uncaringness or a
lack of caringness. Although it seems that care ethics makes much of emotion more than
reason, Slote argues that reason is as important as emotion in care ethics. Like other care
ethicists, Slote also emphasizes the significance of human relationships such as family
connection, friendship, relationship among the members in the specific religious group
and so on.

In addition to empathy, an important factor in care ethics is the development of
caring human relationships and interdependency. Care requires the proper recognition
of others’ needs in order for us to respond to them appropriately. Held states, “The
ethics of care stresses the moral force of the responsibility to respond to the needs of
the dependent” (Held, 124). Held also conceptualizes care as a cluster of practices and
values in social relations; she describes a caring person as one who has appropriate
motivations to care for others and who participates adeptly in effective caring practices.
Interdependency, for Held, is a critical condition for determining moral actions that are
specific to particular persons in their particular situations. Both Held and Noddings
criticize abstract universal moral standards like traditional deontology that attempt
to prescribe actions without considering the specific needs of the person involved or the
specific context in which the moral agent is operating in (Held, 125). Care ethics requires
us to understand and pay attention to the situations of political or social disparity and
the global problem such as environmental issue and practice caring response to them.

Thus Held and Noddings criticize the abstractness and universality of deontology
because it assumes that we can understand the content of our obligation to help others
without having any relationships or communication with the recipients of our assistance.
Any abstract and universal moral theory is also too abstract to tell us when, whom and
how we should help. These theories overlook the importance of human relationships and
interdependency or the concrete needs of specific people in specific situations. On the
other hand, care ethics takes empathy, human relationships, interdependency and needs
of specific people to be important in understanding the nature and content of our moral
obligations towards others (Held, 124-125). Under care ethics, understanding our moral
obligations towards others requires understanding the situations of people in need. To
do so, we should acquire sufficient information based on an established communication
between care-givers and care-receivers. Thus, unlike moral theories like deontology, care
ethics 1s attentive to the concrete and therefore helps us to practice our moral obligations
to help others with more sensitivity to people's actual needs.

However, the scope of our caring and the moral obligations that flow from it
1s limited because we cannot have relations with all people in the world or cannot

understand all the situations of people in distant countries.
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For example, one helps his or her friend in need through friendship (a personal
relationship), parents take care of their children through parent-child relationships (a
family connection) and when one donates some money for the poor in a distant country,
that action is limited to his or her knowledge about the situation of the distant place.
Thus care ethics has limitations in caring about and having relationships with others. In
this sense, care ethics is partialistic because it considers certain people, in the scope of the
discrete connection with others, to have greater moral priority than others.

In evaluating the tipping practice and the question of whether customers have a
moral obligation to tip, [ will be working from a particular moral understanding that
examines the morality of actions and practices according to whether they exhibit caring
and genuine concern for the wellbeing of those who are affected by them. But before we

consider the morality of tipping, I will first clarify the nature of the practice.

THE HISTORY AND NATURE OF TIPPING

In this section, I will describe the tipping custom prevalent in the United States.
Although tipping is pervasive in the United States and many of us are already familiar
with it, it 1s important to clarify the nature of the practice in order to adequately evaluate
1t. T will first provide a short historical background describing how the tipping custom
took root in the United States. I will then explain how tipping is currently practiced in
the United States.

The historical origin of tipping is still a subject of contentious debate among
historians and sociologists. According to Michael Lynn et al, it is difficult to clarify the
origins of tipping because different researchers have reached different conclusions. Some
scholars say that tipping originated in the Middle Ages when journeying feudal lords
would cast handfuls of coins to groups of beggars on the street. Other scholars claim
that tipping grew out of the English custom of “vails,” which required visitors in Tudor
England to pay their hosts’ servants for the extra work because of their visit (Lynn et al,
479). Thus, the origin of tipping remains unclear.

Like its historical origin, the etymology of the word “tip” is contentious as well.
Lynn et al. state that there are the four different etymological accounts: (1) the Latin
word stips, meaning “gift” (2) the Dutch word tippen, meaning “to tap,” which refers
to the tapping of a coin on a table or glass to attract a server’s attention, (3) the gypsy
phrase “tipper me your money,” which means to give me your money, and (4) the words
“To Insure Promptitude” that were placed on collection boxes in eighteenth-century
English coffee shops (Lynn et al, 479). Although these four accounts are in dispute with
each other, it seems that the fourth account is most widely accepted among researchers.

Although the origin of tipping is unclear, the origin of the tipping custom in the
United States is clearer. John Frank Burgess develops the following account of the

arrival of the tipping practice to the United States,
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People in the US adopted the practice of tipping in the late nineteenth
-century. The US elite, who would travel to Europe brought the practice
back to America upon their return. These returning Americans practiced
tipping in private residences and in hotels, which enabled them to display
their wealth and worldliness in having adopted European customs. As
hotels became more common so did tipping, and by the 1890’s it was
firmly entrenched in American society, even if it was often derided at the

time as undemocratic and un-American. (Burgess, 381)

The American custom of tipping did not originate in America, but was a European
import. As Frank explains, the tipping custom was introduced from Europe in the late
nineteenth century by wealthy American travelers who found out about the practice
through their interaction with the upper class people in Europe. After they brought this
practice back to the United States, tipping became prevalent and exclusively practiced
among the American elite who wanted to imitate their European counterparts.

At the present time, the original tipping custom of the late nineteenth century has
transformed into the generic social custom. Nowadays, tipping is widely practiced by
the general American public from the wealthy class to poorer classes. Today, tipping
is an expected, additional payment over and above the legally obligatory payment from
the customers for the service workers in certain businesses. Customers in restaurants
typically leave an additional 15% to 20% of the total bill, which is the price displayed in
the menu plus tax, for the waitresses or waiters as their tip. The typical service workers
who receive tips are waitresses or waiters, bartenders, beauticians, taxicab drivers and so
on, but I will focus on the tipping practice towards servers at restaurants since this is the
variant of tipping that is most visible to the public.

Although economists have not yet systematically examined tipping, they infer
that the custom of tipping exists because it is the most efficient way of providing service
workers with incentives to do a good job. As explained by Lynn et al., “Customers are
in a better position than are firms to evaluate and reward employees’ efforts to serve
them; so, in order to optimize service, firms delegate these activities to customers via
the institution of tipping” (Lynn et al, 479). According to this account, the sum of the
tips from the customers functions as the criterion of the employers for the employees’
achievements of their job. That function as the criterion of the employers seems to be an
invisible aspect of the tipping custom because people usually do not recognize this.

It seems that there are several reasons for leaving tips such as rewarding the service
workers for their efforts, gratuity, and financially helping the service workers who
get paid the low wages (which means less than minimum wage, which we will discuss
later). However, Leo P. Crespi concludes that majority of people leave tips from social
disapproval or pressure and that in fact the majority wants to eliminate the tipping

system (Crespi, 433).
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They feel compelled not to leave a restaurant without tipping because they fear social
criticism, that is, if they do not leave tips, they will be censured by others as socially
unacceptable agents. Consequently, customers are socially pressured to leave tips.
Tipping is a kind of cultural behavior specific to a few countries, such as the United
States. Since not all the countries have the tipping system, people from nontipping
countries, due to their cultural behavior, do not pay attention to tip when they go to
restaurants. This nonrecognition often times lead to lower quality of service. This
cultural difference has sparked some debates on whether foreign visitors ought to abide
by the practice of tipping. Some people say that these culturally estranged customers
should follow the U.S. tipping custom because it is an American cultural practice. Like
following the cultural norms of other countries out of respect, foreign visitors ought to
demonstrate proper respect to the cultural norms of the United States, which includes
tipping their servers. Others say that America is a multicultural country and that each
culture should be equally respected, so these nontipping customers should be forgiven
for not tipping and be given equal services as the tipping customers. Thus tipping is a
complex issue and it is an open moral question of whether customers ought to abide by

the tipping practice despite the social compulsion involved.

CARE ETHICAL ARGUMENTS IN FAVOR OF TIPPING

Before developing the case that the tipping custom in the United States is morally
wrong, I want to first consider possible moral arguments from the perspective of care
ethics that supports the abidance of the tipping custom. It seems more intuitive to think
that care ethics would advocate persons with the financial means to tip their servers. So
my aim 1s to best construct the strongest arguments that would justify such practices
under the care-ethical framework and then criticize how they are flawed.

I will develop two care-ethical arguments in favor of the tipping custom. First,
I will develop an argument that grounds the morality of tipping in the same reasons
that support the obligation to keep a promise. Second, I will develop an argument that
grounds the morality of tipping in the obligation to act humanely and charitably to

others.

The Morality of Tipping on the Basis of Keeping a Promise

First, I will develop a possible argument that care ethics supports the practice
of tipping based on the prescription of keeping a promise. Tipping i1s a pervasive
social custom in the United States and there seems to be an obligation to uphold social
conventions when we understand them as promises we ought to keep. One morally
relevant aspect of making promises is that it involves the creation of expectations. When
a promiser promises someone to do something, the promiser induces the promisee to have
an expectation. This expectation in the promisee, which is invoked by the promiser, is

what gives its moral significance to the act of keeping a promise.
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According to Neil MacCormick and T. M. Scanlon as quoted by Slote, our moral obligation
to keep a promise is derived from the moral obligation “not to induce and disappoint certain
sorts of expectations” (Slote, 46). Breaking a promise or making a false promise leads
to the promisee being disappointed, on the condition that the promise made is valuable
or desirable to the promisee. This disappointment is considered a kind of harm that
1s analogous to stealing. Slote conceives pleasant expectations and confidence about a
future good thing as a kind of “psychic possession,” and to be robbed of them by an act
of breaking a promise is like losing a possession. For example, suppose a father promises
his son to take him to the theater, but he breaks his promise in the last minute. The
father’s promise-breaking is reasonably conceived as causing a harm to his son. This
harm can be interpreted in numerous ways. First, the promise made by the father takes
away the son’s opportunity to do something else. Second, the promise made by the father
causes the son to waste time in waiting for his father. Third, but most importantly, the
promise-breaking leads to disappointment. According to Slote, opportunity, time, and
pleasant expectation are analogous to personal property. Hence, losing these possessions
from the promise-breaking is like having one’s property being stolen. By relying on the
father’s promise, the son confidently anticipated with pleasure to be at the theater in the
evening. Since there is this pleasant expectation held by the son, he is then susceptible
to disappointment when finding out that he will not in fact be going. As Slote explains,
“He [the son] will have had a certain period of anticipatory pleasure; but the more and the
longer he has that pleasure, the worse and the longer he is likely to suffer if his confident
expectations are disappointed” (Slote, 50). Thus, if a father breaks his promise, he will
not only have induced his son to forgo certain prospects or opportunities but will also
have induced him to have strong expectations that the father would then unfortunately
take away. Consequently, promise-breaking causes harm by taking away not only his
time and opportunity to have done otherwise, but also the anticipatory pleasure held by
the son.

I argue that social customs are like a promise in that they involve the establishment
of expectations to behave in a specific way in the social world. For example, young people
are expected to give older people their seats on a crowded train because it is custom (as
well as law in numerous cases) for young people to give older people their seats when
there are no more seats available. This expectation is not placed on young children or
people with disabilities. In some areas, men are expected to hold the door for women upon
entering a building, but this expectation is not necessarily placed on women to hold the
door for men. Social conventions define and circulate expectations that certain people will
behave in a specific way in certain contexts. It places widely shared expectations that are
specific to a person’s social role, identity, or position, whether it is being a man, a woman,
a driver, a friend, a student, a teacher, or baseball player in settings such as a household,
a department store, a classroom, a playground, or a street.

In regards to tipping, tipping is a deeply pervasive social practice in the United
States. As a deeply rooted social custom, the practice of tipping places on us certain

expectations on how to behave.
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When we take on the role of being a customer at locations, such as a restaurant, there is
an expectation on us as customers to leave tips for the services of service workers. This
expectation is culturally defined and is specific to certain contexts. For example, we are
expected to tip in restaurants, but not in fast food eateries or in clothing stores even
though these places also involve service workers serving customers. So, tipping is an
established social convention that impresses widely shared expectations on people to tip if
they happen to be customers at restaurants.

When we understand the morality of following social custom as having similarly
relevant features as the morality of keeping promises and recognize the practice of
tipping as a deeply ingrained social custom, we can then make the argument that care
ethics demands moral agents to tip their servers at restaurants.

If we conceive social customs as a kind of promise and following social customs to be
like keeping a promise, then we can understand the act of leaving tips by the customers
to be like the act of keeping a promise. From this analogy, it also follows that customers
are like promisers. Although customers do not explicitly induce service workers to
have certain sorts of expectations, they are like promisers in the sense that there is a
known expectation imposed on them, an expectation that the promiser does not explicitly
reject, as one would expect when a promise is presupposed. Also, the service workers are
like promisees in the sense that they are expectation-bearers, that is, they hold strong
expectations that their customers will tip them for their services. When we frame the
obedient following of social custom as keeping a promise and recognize the practice of
tipping to be a social custom, then customers have a moral obligation to tip their service
workers. Otherwise, service workers would be sorely disappointed, which is a harm
inflicted on them.

If the obligation to tip were analogous to the obligation to keep a promise, then
the obligation to tip would only exist if certain conditions were met. If these conditions
are not met, then customers do not have an obligation to tip. According to Slote, the
obligation to keep a promise exists only when the following conditions are met: (1) the
promise is valuable or desirable to the promisee and (2) the promisee trusts the promiser
(Slote, 51). The first condition must be met for an obligation to keep a promise to exist
because disappointment is only susceptible to promisees when they value or desire the
promise. Not all broken expectations lead to disappointment. Suppose I make a promise
to a friend that I will bring her chicken for lunch. But this friend finds chicken to be
disgusting and is not looking forward to receiving it. In this situation, if I renege on
this promise, then I would not have committed a wrong because it would not lead to a
disappointment. The obligation to keep a promise only exists when breaking it leads
to disappointment and this can only come about when the expectation is pleasant or
desirable to the promisee.

The second condition is necessary for a promiser to have an obligation to keep a

promise because a promisee trusting the promiser leads to the formation of expectations.
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If the promisee does not trust the promiser, then the promisee is not vulnerable to
disappointment. Again, disappointment can only come about when there is a pleasant
expectation held by the promisee. But when the promisee lacks trust in the promiser, no
expectation is formed. So, an obligation to keep a promise can only exist when there is a
strong degree of trust between the promisee and the promiser.

Analogously, these two conditions must also be met in order for customers to have
an obligation to tip their servers. Framed in terms of tipping, the two conditions would
be the following: (1) tips must be valuable or desirable to servers and (2) servers trust
customers to tip. When assessing the situation of service workers, these two conditions
seem to be met. First, tipping is valuable or desirable to the service workers, since their
financial wellbeing depends on tips from the customers. Second, it seems obvious that
servers generally trust customers to tip. This expectation is part of the social custom of
tipping that is widely known in the American way of life. This expectation is also built
into the labor laws. Since these two conditions are met, then 1t seems to be the case that
customers have an obligation to tip their servers. If customers fail to uphold this social
practice, then it would clearly lead to a disappointment on the part of service workers.

In summary, a care ethical case favoring the tipping practice can be developed
on the basis of keeping a promise. Breaking a promise leads to the promisee being
disappointed and disappointment is, in itself, a bad thing because it is a kind of harm.
Again, disappointing expectations by promise-breaking is analogous to stealing one’s
property or possession and stealing is unquestionably wrong because it harms people.
If a customer does not leave tips, they would be disappointing the service workers’
expectations. Since we have a strong empathic aversion for directly harming other
people, we then have an obligation to avoid it. Therefore, care ethics would demand us to
tip because 1t would avoid the harm of disappointment. Customers can avoid stealing a

service worker’s “psychological possession” by leaving a tip.

Tipping as an Act of Humanitarianism

Another care-ethical argument supporting the practice of tipping can be developed
on the grounds of humanitarianism. Humanitarian action is a putatively moral conduct
to help others in need. When we use the word “humanitarian action,” in most cases,
it involves helping others and it is widely regarded as being morally meritorious. For
example, some people go to the blood bank every year in order to donate their blood; or
work as volunteers for some nonprofit organizations several hours a week; or a college
student who is late for her class but instead assists a wounded stranger she encounters
on the street by calling the ambulance. We can consider such actions to be humanitarian
because they all share the common purpose of helping others in respectively different
ways.

According to Slote, our obligation and desire to help others are based on empathy,
and that empathy is incited by our relationships with other human beings, including

perceptual and temporal immediacies.

— 146 —



Miwa Tkema @GHif#I3£F1) @ TO TIP OR NOT TO TIP? THAT’S A PHILOSOPHICAL QUESTION!

L, ZREMKEEZEHALBRNWDRS, ZREIL KRETLHENWSHEADRN, KA,
ZRIENELXL W EFOROARLZ 52D TH S, UL, ZRENKEFITHUEHRZEX
WESA, WL RSN N, TNT, FMAGETFORBIT. KHE & Z0ER TRl
WEHERIRD D D REDAEFET DD TH 5.

BT 212, ZOZDOOEMER. BENGRILICF Yy 7RIS EBEAD ZDIZIE. #Mz3h
TWRITNERSRNEDTH D, TV IMTHENIRTDOFRMEIE. ROXIBHD &R
%5: () FyTRBHEICESTESZ2HDTHD, BELNHDTHD (2) fAfLITEEN
FvTethS ZEEHFL TV, Y—EAREEDOVBZRFATDH L. 2O DOFMA NN
EEINTVWEEDTHD, F—IZ. Fv MTART—EAREZRIEST, MEHLIHDTH
DEELWEDTHS. M5 ODMBOLZEIBEDF Y TITHKEL TWEN5TH D H 1T,
ML, EEEENT Y TEID ZEEMFHEL TR ENSONHETH S, ZOMFE. 7
AV A DOEERK TS HSNZF v T HORMEEO—HTh D, ORI EEICDH
MAAENTVND, TOZDDOEMHFIFZESWAEZINTNSOT, BRI fWmthicFy 725
EBENDHDENIFF LD, BL, BENZOESEEIEDRVWDR S, TDITA1E, —
EARFEHFEERENEBNDR DL LIRS,

BRTHE, FvITAEELETLZT 7 OMBOERNT., KAETFEEEREE L TRIISE
HZEMTED, FHRBHEIDT, ZHEEELEANEBNLD, 2, KBEIENAEENEE S
LOTETHD, FEMEICIZHHOEYIDIX, HEAOUEDLHAYZEEDZ & SHEMO
TATHHEEZOLND, GRIT. BNBRIETHS, MRS, TNUINTHAZGZ D
METH5, L. BENF Y Tehbirdiud, #hoid, Y—EAREHFOMHEEZEY S Z
LT, fi-Bld. EEMFEZE DT DO ULEICHEWRKEE S, Bic, Thnzk
F2EBEASDOTH D, TR 77 OMEEL, LBOFAZBTS -0, FBICFv T
BINVHZEEFERLTVWEDTH D, BRIZ. Fv 72D LK > TH—EANEED [
MY Z2RITAERTDZENHERDZDTH S,

NETHNJEBE L TDF » T117%

Fv TEEEXFFTEH5 D07 7 OfiMimid, NEEREZHEBE LU THRT 2 Z &0
kB, NEEFRATEENL, EHICNWD AL 2T 5 &0 S —RIGEREITA TH D, BN
[(NEERAEE] EWSFEZMSE, FEALDOHRE, TNIMEZYITL Z ENEGEN
THO, BEMICEBICETZ20DELTASKREOEND I LIRS, FIRIE. HDANEEIE
BEBINL T 2 72D MEREITT<, H2WIE, —EMICEREFPIEERIER TR S > 7 1« YIEH)
295, £l HOIRFLERZRITELTSE, B ETHZE SRS G ANTHEHEZIES
BRELTEYT S, h2bld, ZOXIREHZ NEERNEEZ S, WS, Ho5Th
TNOHETHMEZE T LN S HBOHNZR-AL THWLINETH %,

A0 MDD E, MEZEYTDEND A DOFS LEEIL, 1IN 5BIKITEDIN TN
LDTHD, TOHRIT, Fr s, HER - KRNI IEZ S OME & OBRIRICE > THFRES
N5OTH%,

— 147 —



T U X S BUERIRSHCERES1S (2022)

The concept of empathy can be described as having feelings more apt to the other’s
situation than one’s own, that is, when we see another person in pain, we feel a similar
pain; further it is as if the pain invaded us. Certain types of human relationships give rise
to moral obligations to help. For instance, familial relationships—such as parents and
children, spouses, siblings—create demanding moral obligations to help one another due
to the empathic connections inherent in these relationships. This seems evident in parents
who give constant care to their children from their babyhood to adulthood. Friendship
1s another type of relationship that typically inspires strong bonds of empathy. Good
friends share many things in life and rely on one another. Also, relationships among
members of a specific religious group, that is, people who share a common faith with
one another, foster empathy with one another and inspire among each other a kind of
communal support to help fellow members in need.

But Slote also points out that we can have relatively strong empathic relationships
with strangers in need, such as being in relationships of perceptual and temporal
immediacies. Perceptual immediacy, that is, the perceptual encounters with other persons
typically incites empathy to help people if we perceive them to be in need. Empathy
towards those in need can also be incited by relationships of temporal immediacy, that
1s, being in the present time with others. Since relationships of perceptual and temporal
immediacies tend to invoke stronger degrees of empathy than relationships of perceptual
or temporal distances, care ethicists, like Slote, argue that we have humanitarian duties
towards those in need who are perceptually and temporally immediate. For example,
we have a stronger obligation to save a child drowning in the river in front of us than
to save starving children in distant countries. The drowning child, in this example, is
perceptually closer to us than the starving children. Although, in many cases, spatial
distance correlates with perceptual distance, perceptual distance is not equivalent to
spatial distance. Nowadays, via well-developed international communication system such
as the Internet, world news, and YouTube, we have a lot of opportunities to perceive
the situation of needy people in distant countries, while being unaware of the situation
of homeless people in San Francisco even though we are spatially close to them. Thus
perceptual distance and spatial distance are not the same. Temporal immediacy is also
the important factor in determining the strength of our moral obligation to help others.
We seem to have a stronger empathic connection with people existing in the present time
than the indefinite people who will exist in the future. This presses us to give moral
priority to existing people in need today than not-yet-existing people in the future. Thus,
perceptual and temporal immediacies directly abet us to feel empathy towards those in
need and therefore give rise to moral obligations to help others in plight or perplexity.

Although there may not be a familial or fraternal relationship between customers
and service workers at restaurants, customers may still have a moral obligation to
leave tips on the basis that the financial need of the service worker is perceptually and
temporally immediate to the customers. Someone may argue that the server’s financial
conditions are not perceivable at all and thus absolve customers from any obligation to

tip.
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But such reasoning is willful ignorance. One might also argue that the overt demeanor
of servers, their smile and services amiably rendered, signaled their financial need. They
often offer even special services such as free wine or extra food to their regular and
favorite customers. In fact such behavior or efforts are the expression of their dependence
on tips and their latent strategy to get good tips from the customers. Therefore, in this
context, perceptual immediacy effectively works to inspire the customers to feel empathic
and obligatory to leave tips.

Again, care ethics involves the establishment or proper recognition of human
relationships and dependence on one another, and taking responsibility or responding
to people in need. As Held points out, acts of humanitarianism is at the forefront of
care ethics because we are inherently vulnerable beings in dependent and interdependent
relationships with others (Held 123-124).

The central focus of the ethics of care is on the compelling moral salience
of attending to and meeting the needs of the particular others for whom we take
responsibility. Caring for one’s child, for instance, may well and defensibly be at the
forefront of a person’s moral concern. The ethics of care recognizes that human beings
are dependent for many years of their lives, that the moral claims of those dependent on
us for the care they need is pressing, and that there are highly important moral aspects
in developing the relations of caring that enable human beings to live and progress.
All persons need care for at least their early years. Prospects for human progress and
flourishing hinge fundamentally on the care that those needing it receive, and the ethics
of care stresses the moral force of the responsibility to respond to the needs of the
dependent. Many persons will become ill and dependent for some periods of their later
lives, including in frail old age, and some who are permanently disabled will need care for
the whole of their lives (Held, 123-24) .

Thus Held emphasizes on importance of human relations, our dependence on others
in the different situations, and responsibility to meet needs of the dependent. Since care
ethics requires moral agents to act humanely and charitably towards others, one can
argue that leaving tips is an expression of humanitarianism because tips can alleviate
the service workers’ financial situation in which they are in distress. They get paid less
than minimum wage by their employers. To make matters worse, the law permits the
employers to supplement most of the minimum wage they owe to their service workers
through the tips from the customers. For example, the federal minimum wage for non-
tipped workers is $7.25 while it is only $2.13 for tipped workers. The difference in the
minimum wage is supposed to be made up by tips, and if the tips do not bring the wage to
$7.25 per hour, employers are supposed to chip in the rest; however, this does not usually
happen. Moreover, several studies show that tipped workers are twice as likely as other
workers to live below the poverty line, and restaurant servers are three times as likely to

be below the poverty line (Haley).
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Although Congress is attempting to pass a bill that would raise the standard minimum
wage to $10.10 per hour and increase the tipped minimum wage to 70 percent of the
regular minimum wage, their proposal is being stalled by Republicans and restaurant
lobby groups, who claim that raising the tipped minimum wage would cause restaurant
owners to cut back on workers, causing people to lose their jobs (Oatman). However,
studies have shown that this would not necessarily be the case (United States Department
of Labor). In this miserable situation, the service workers have no choice but to depend
on the tips from generous customers because they have to pay taxes, rent, and basic goods
for survival such as food and clothes. When service workers have to cope with the high
cost of living, tips are indispensable for their subsistence. Thus, in terms of the morality
of humanitarian action, we, the customers have a moral obligation to leave tips in order
to respond to their needs and to ameliorate their financial situation. This is desirable and

exemplifies a caring attitude towards others in accordance with care ethics.

CRITIQUE OF THE ARGUMENTS IN FAVOR OF TIPPING

In this section, I will object to the previous arguments supporting the participation
of the tipping practice. Again, I developed two possible arguments based on moral
notions that seem rooted in the ideals of care ethics: (1) we have a moral obligation to
uphold expectations like promises, and (2) we have a moral obligation to act humanely
and charitably towards others in need. In terms of care ethics, these moral grounds seem
to justify the continued support of the tipping practice. The former argues that we ought
to tip because we have an obligation to follow social customs, which is an obligation
derived from the more basic obligation to keep a promise.The latter argues that we ought
to tip because it 1s an act or practice of humanitarianism given the financial situation of
the typical service worker. These arguments seem plausible because most of us agree that
keeping a promise and acting humanely are the right things to do. However, I will argue

that there are pitfalls in these arguments.

The Moral Limits of Following Custom

To begin with, I would like to respond to the first argument. Before I criticize
the argument, let us briefly review it. Keeping a promise is a moral obligation on the
condition that the promise is valuable or desirable to the promisee and the promisee
trusts the promiser. When these conditions are met, breaking a promise is then morally
wrong. Making promises involves the creation of expectations. When a promiser promises
someone to do something, the promiser induces the promisee to have an expectation
and an emotional investment in its fulfillment. Thus, breaking a promise brings about
disappointment in the promisee. This disappointment is considered a kind of harm that is

analogous to stealing.
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Slote conceives of pleasant expectations and confidence about a future good thing as a kind
of “psychic possession,” and to be robbed of them by an act of breaking a promise is like
losing a possession. I extend this line of reasoning to social customs since, like a promise,
they establish expectations to behave in a specific way. Since we liken social customs to
promises, it seems to follow that we have an obligation to follow social customs. Since
tipping is a social custom, one can argue that we have a moral obligation to tip.

Although keeping a promise is an uncontroversial moral obligation, this obligation
cannot be absolute. There are numerous circumstances where 1t seems morally
appropriate to break a promise. These include circumstances where keeping a promise
would actually be more harmful to the promisee or harmful to other people who may be
affected by the fulfillment of the promise. For example, suppose I promised my friend
to take her to a Chinese restaurant for dinner and she agreed. But soon afterwards I
found out that my friend needed to stay home to study for a final exam and was not
fond of Chinese food. Given these circumstances, I should break my promise to take
her to dinner. In this case, breaking my promise is morally permissible, if not required,
because the act reflects a caring attitude towards my friend by furthering her wellbeing.
Breaking the promise would provide my friend more time to study and skip out on food
that she dislikes. The promise-breaking does not necessarily lead to more harm, but
more good for my friend. This demonstrates that the obligation to keep a promise is not
absolute and breaking a promise can be morally permissible, if not required, as far as it
brings about the wellbeing of the individual or society.

If keeping a promise is not absolute, then it also follows that the obligation to
follow social customs is not absolute as well. Contravening a social custom can be morally
acceptable if the custom is somehow detrimental to the wellbeing of individuals or
general society. For example, there is a religious custom of rejecting blood transfusion
even when such medical interventions are required to maintain patient’s life. In 1985, in
Kanagawa prefecture of Japan, a ten-year old boy who got into a car accident died due
to his parents’ refusal to give their son a blood transfusion because they were allegiant
to their religious beliefs (Nakamura, 172). In this case, I believe we are morally justified
to contravene this custom because following it would unnecessarily cause the death of
children. Therefore, recognizing and respecting this custom is morally wrong because it
promotes greater harm than good to individuals even though there are members of that
religious group who embrace such customs as being significant. If a custom significantly
harms the wellbeing of individuals or society, then we ought to contravene the custom.

Now I argue that the tipping custom in the United States is a harmful custom that
should be contravened. The tipping practice is a harmful, morally problematic custom
in two respects. First, this custom maintains the service workers’ wages to be low and

unstable. Second, this custom supports employers to continually exploit their employees.
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Let us examine the first point. I argue that servers at restaurants are being harmed
by the tipping practice because this custom encourages their employers to pay the
service workers less than minimum wage. Since their base wages are sorely inadequate
to support the basic daily needs of servers, they rely on the unpredictable frequencies of
tips for financial support. Thus, the tipping practice maintains the precarious economic
conditions of typical service workers.

In regards to the second point, I argue that leaving tips encourages employers to

continually exploit their employees by paying them less than minimum wage. Again,
employers are legally permitted to pay their servers less than minimum wage because
there 1s a widespread expectation that customers’ tipping their servers will cover the
difference.
Though employers are supposed to make up for the shortness of the wages if tips do not
raise their servers’income to the legal minimum level, employers usually ignore this legal
requirement. Thus, the tipping practice seems to maintain the instability of a typical
server’s financial situation, the disadvantaged status of employees, and their vulnerability
to exploitation by their employers.

From this, I argue that following the tipping custom is not morally acceptable
because this custom compels the service workers to be dependent on low and unstable
income, and motivates employers to exploit their employees. In this context, supporting
the tipping practice by leaving tips is morally wrong in terms of care ethics because it
precludes the improvement of the service workers’ financial situation and encourages the
employers to exploit the employees. Consequently, care ethics requires us to contravene
the tipping custom.

Although perpetuating a custom, like tipping, by participating in it may be
detrimental to the wellbeing of service workers, one may argue that service workers do
inadvertently support the continuation of the practice by holding onto the expectations
to be tipped by their customers. Failing to tip is to incite disappointment in their servers,
which is again akin to stealing the service workers” psychological properties. However,
if leaving tips is morally wrong because it threatens the wellbeing of service workers,
then the server’s expectation to receive tips is a bad expectation that ought not to be
embraced. Servers who embrace such expectations are indirectly cooperating with the
employers’ exploitation. This causes the service workers to harm themselves. Therefore,
if one encourages the service workers to expect tips, it is like encouraging them to harm
themselves. Instead, we should discourage them from expecting tips and one way to
do that is by not tipping because, in the long run, getting employers to pay them an
adequate wage provides a more stable financial life for the servers, which is clearly more
beneficial more than relying on the precariousness of customers’ tips.

The criticism I am making here is analogous to Neil Levy’s critique of philanthropic

organizations that seek to meet the basic needs of citizens.

— 156 —



Miwa Tkema @GHif#I3£F1) @ TO TIP OR NOT TO TIP? THAT’S A PHILOSOPHICAL QUESTION!

B—DRA L RERFALTALD, LA O, Fv TEHICE > TEEH > TN
%, filigie s, ZOEEE. EAEN, Y—EARFHFIREES IV BEVWESZILS 2
BRI EZMNETH D, 5 OEARKE. HLZOLFEBEHEDDIHELWVWIEFEELZAR T2 TH
5720, MY R—FFERELTRLERT Y JIHELIDTHD, T, Fv JTEHIL
I 72 Y — EAREEEOR DT ELEORFIRNEHEREFTZ2DTH 5.

BORA UM, FyTELADEND ZEIT. BHEMEAECRIKESL D DL

XD T E TS BRGNS 2 Z EERHTHILIBRDENDTETHD, UKL
250, EAEIEMTCRIEKES IV EDEVWESZIL D Z EMNENITHFINTWS, Ikl
5. BEDGHICTFY TE2ILS &3 RIRESEZHMINDDRNESLDEZF > TS
N5 ENIELASNEHERD DS TH S,
HLF Y TIERNREERIGEL WSS, BAER. NAOREDEMHD Z&IZEk>T0D
M, TR Z OEMEREZEEL TWD, I, Fv TEEIE, BB iaH O BB
RILDARLE X RWREAZ OAFIIIRED, 2L T, BARICX2HIMDE DS OI5H %
FLTWDXSICRZ 5,

ZDZEMS, Fv TEHIIRS 2 &3, BEMIZZITANSNSHDTIERWN, RS,
ZOEEZ. Y-EARFEHITDBONARERNAICHATZ Z L 2R L. £z, ERAFITH
BHEZEZHR TS EE2FED T TVWENSTHD, ZOXRT, Fv TE2ISHZETFY S
EEZZFFT 52 &3 7 7 OmE OB AN S EFENICHIENTH 5, [R5, Thud, ¥—
EZWEH OMER O EER LT, LT, BHESHEMREEZERT 5 L2MET 50
5THD. DR 77 DT, Fv TEEEWETLIIIICEREZBICERTLOTH S,

FuTEID XD —DDOEEEAFHIED I LT FOTAISMTEIEICK>T . U—
EAREFZEOEMICEE RITTZ EIThdhd L, LML, #HERFIIEECTFY 7%
IO THEIENHIHBICLNADL ZETIDEE DM ZBRICHLFL TNWD ETET
BDEMDNDEMNE LN, FvTa2bianEnd Z i MmtbickEZezdbz59 2 &107k5,
ZDZ & £ Y—EARFEEOHEHNMPEZ BRI E LML 2 &ITR5. LN LARNS,
HLFY TEIDS ZENY —EZAREEFEORUEENT & WS B THEMENICHEE S TNWD 0
RS, FvITEZIFID EWS BRI LN S ERBVWENWNFTH D, 20X D BHEE
<A M#ENICERFEOHEBICH AL TNWEDOTH S, ZDOZ EiF. Y—EXREFEH
NHSBHICEEZS5ZADREKNERD, TN & UiENNT—EARERICTF Yy T2 liFT 5
LD EEAT S, HOHBICEEZGASLDICE AT TNE LS BEDTHS, £5T
1372<, B3 sIcFy 7RI LE2HE5DI/ERETHD, LT, —DOD
HEZF Y TehbnWl ETh D, filifss, 2055, BHAEIL. HEAENIOLEL
FMBAENEND KO RESELDOI 225 </xb, 2D EZ. BEEORLERTF Y T
KX H > EARTH S,

ZZTHRRTWSHEHL, TTROERNLE - ZRZW/ZTHDERL KD D HELEIG=
DFAI » LY 1 OHEAIEERIL T 5,

— 157 —



T U X S BUERIRSHCERES1S (2022)

According to Levy, the activities of philanthropic organizations to collect donations in
order to distribute basic goods to poor, desperate citizens encourage governments to
shirk their responsibility to provide essential services (such as food, clothes and housing
etc.) to all their citizens (Levy, 100-103). If philanthropic organizations take on the
role of providing essential services to needy citizens, then such social support would be
unreliable and inconsistent because their level of support depends on the fluctuations of
donations. For Levy, philanthropic organizations inadvertently do a disservice to the
poor because their charitable activities do not encourage the government to provide stable
social support to its citizens, services that ought to be guaranteed by the state. We can
extend this reasoning to the situation of servers depending on the charity of customers
for financial support. When customers leave tips for their servers, this activity reinforces
employers and the government to neglect the call to provide service workers an adequate
wage. If the government legally permits employers to pay less than minimum wage,
it compels service workers to be dependent on the fluctuations of tips instead of being
assured a stable, adequate income from their employers. The government should establish
a new law to abolish the practice and demand employers to pay their servers an adequate
and stable wage. This situation would promote the wellbeing of the service workers
because, as we will discuss it later, the majority of the service workers prefer receiving
an adequate wage instead of relying on tips. Also, the provision of an adequate wage
might be more dignifying to service workers. Levy points out that recipients prefer the
services from an impersonal institution to having donated funds delivered by volunteers
because it requires them to be in debt both to the donors and to the volunteers, which can
be humiliating to be the recipients of such aid (Levy, 102-103). Thus, leaving tips, like
philanthropic activities, do not necessarily improve the situation of the recipients. Again,
the convention of customers’ leaving tips maintains the situation of employers, with the
permission of the government, to pay service workers less than minimum wage since
they can reasonably depend on customers to provide additional financial support. The
continued exploitation of service workers, which is supported by the practice of tipping,
does not promote wellbeing of the service workers but keeps them under the poverty line.
Therefore, we ought to contravene the practice of tipping because it is harmful to its

recipients.

Is Tipping Really Humanitarian?

Now I would like to respond to the second argument that tipping is morally good
because it is an act of humanitarianism. A humanitarian action is the action of helping
others in need. Since leaving tips helps service workers by improving their financial
situation, tipping is arguably an expression of humanitarianism. From this, leaving tips
is understood as an instance of a humanitarian action, which care ethics would approve
of because helping others in need is an expression of care and therefore an obvious moral

obligation.
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If we are sensitive to the miserable financial situation of most service workers and
they are perceptually and temporally immediate to us whenever we attend a restaurant,
then it seems clear that we have a moral obligation to leave a tip. Again, service workers
rely heavily on tips as their main source of financial support. If customers have the
financial means to leave a tip, then care ethics would seem to demand customers to tip.

On the face of it, the customers’ leaving tips seems to help service workers. But,
in fact they are helping employers to continually exploit their servers. Again, tipping
does not necessarily improve the financial situation of servers, but maintains their
desperate situation of depending on tips. People may leave tips with the motivation
to alleviate the financial situation of their servers, such acts are misguided and due
to a misunderstanding of what follows from their action. This means that even if the
customers believe they are leaving tips to improve the service workers’ financial situation,
they are not improving it. On the contrary, leaving tips promotes the employers’
exploitation, which causes the service workers to stay under the poverty line by receiving
low and unstable income. In this context, it 1s incontrovertible that the service workers’
desire is not to remain under the poverty line, receive low wages and suffer from income
instability. Therefore, from this, it follows that the customers do not understand the
service workers’ situation and needs. This means that leaving tips is against care ethics
and we cannot justify tipping is a genuine expression of humanitarianism because,
ultimately, it is not helping the financial plight of service workers. Since tipping does not
genuinely improve the financial conditions of service workers, I argue that the tipping

practice cannot be supported on the grounds that such acts are humanitarian in nature.

WHY TIPPING IS MORALLY WRONG

In this section, in terms of care ethics, I will argue that it is morally wrong for
customers to participate in the tipping practice because the practice, in itself, is morally
wrong. As we scrutinized earlier, arguments that attempt to support the moral
acceptability of tipping on the basis that we have a moral obligation to uphold desirable
expectations or on the basis of humanitarian concern for the wellbeing of needy people
do not work. The tipping practice, I argue, actually promotes the continued exploitation
of service workers to be paid less than minimum wage and reinforces service workers to
be in a precarious financial situation. Since the continued participation of the tipping
practice is more of a harm to the server than a benefit, it is erroneous to conceive tipping
as a humanitarian action or as a morally decent expectation we ought to uphold.

In the following paragraphs, I will develop more focused arguments of why
the tipping custom is morally unacceptable. First, the tipping practice involves the

exploitation of service workers, which is an argument I alluded to in the previous section.
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Second, the tipping practice encourages the development of situations and relationships
that violate the ideals of care ethics, such as the inimical competition among service
workers, customer disdain towards service workers, and coercing customers to be
charitable. Third, I will suggest certain ways to promote a social movement towards the

elimination of tipping.

Tipping is Exploitative

One of the main reasons why the tipping practice is morally wrong is because
1t involves the exploitation of service workers. Exploitation clearly goes against care
ethics since such acts and practices exhibit uncaringness. They involve using others
as a mere means for one’s own advantage. When we examine the general relationship
between employers and their service workers, especially in regard to how the employers
compensate for the work of their service workers, it seems most appropriate to describe
the relationship as exploitative. If the tipping system is exploitative, then the practice is
morally wrong according to care ethics.

I argue that the tipping system 1is, in fact, exploitative. As we discussed before,
customers believe that tipping is a form of humanitarian action because those who tip
are trying to improve the service workers’ miserable financial situation. But in reality,
their tips are not improving the service workers’ financial situation. Instead, they are
encouraging the employers to pay less than minimum wage. As we pointed out earlier,
the federal minimum wage is $7.25. But due to the continued practice of tipping and its
established expectations, employers are only held accountable legally to pay a minimum
of only $2.13 and tips are supposed to cover the difference. As a result, the practice
compels the majority of service workers to remain under the poverty line with low and
unstable income. Employers are taking advantage of the tipping custom by paying their

servers inadequately for their labor. This situation exemplifies exploitation.

Tipping Fosters Relationships of Competition

With exploitation, the tipping custom also brings about other situations that are
considered contrary to the ideals of care ethics. First, tipping fosters competitive and
antagonistic relationships among fellow service workers. Since servers are dependent
on tips, there is a strong competition among fellow servers to serve tables with high-
tipping customers. This kind of competitiveness is against care ethics. An ethics of
care encourages moral agents to establish and maintain caring relationships, that is,
relationships involving understanding and being helpful to one another. When working
In a team, care ethics would encourage cooperativeness, not competitiveness. Take, for
example, the nontipping policy proposed by Jay Porter, the owner of the Linkery, small
restaurant in San Diego. He instituted a nontipping policy in his restaurant because he
believed the practice of tipping encouraged selfishness rather than teamwork. After the
restaurant banned tipping, one of the service workers reported that her work became
more meaningful, especially in comparison to her previous restaurant jobs in the past 10

years.
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She states, “For the first time, I get to concentrate on the job and I'm looking at the
guests without seeing dollar signs or worried about what anyone else is making”
(Wachter). This example shows that nontipping reduces competitive and antagonistic
relationships among the service workers and improves cooperative teamwork. The
freedom from worrying about tips also makes servers’job more meaningful. A situation
of cooperativeness and improved life significance is the morally desirable consequence of
care ethics.

There are certain tipping strategies that seek to avoid competition by collecting
all the tips and then distributing them to all the servers in proportion to the amount of
hours they clocked in. This is a tipping approach installed in many restaurants. This
point seems to diffuse the claim that the tipping practice inherently fosters competition.
But there is still this worry that even under this tipping system a sense of antagonism
has not been completely stamped out. A system that divides up tips according to hours
served might give rise to concerns of the free-rider problem, that is, certain servers
might benefit at the expense of others who are working harder. Also, even if there are
other tipping strategies that might ameliorate the worry of fostering competition, these
alternative strategies are not the dominant form and preference adopted by restaurants.
What we are assessing in this paper is the tipping practice that is dominantly practiced
in mainstream society. But if we concede that tipping in principle does not foster
competition and antagonism among fellow servers, it is still objectionable for the other

reasons that are developed here.

Tipping Encourages Attitudes of Superiority

Second, certain sociological studies have pointed out that some customers leave tips
from selfish motives, such as satisfying desire for status and power (Lynn et al, 479).
These customers feel superior to the service workers due to a power dynamic supposedly
inherent in the customer-server relationship. By leaving relatively high tips, especially
for the physically attractive workers, customers show off their wealth and social status
(Lynn et al, 481). Even though such an attitude may only be found in the minority
of customers, the kind of power dynamics involved in the tipping custom encourages
morally bad motivations in the customers, which is contrary to care ethics. They express
disdain to their servers because they consider them to be “subhuman” (Crespi, 430) and
the big tips are the symbol of their arrogance and superiority complex. Care ethics does
not encourage people to disdain others but respect each other as human beings. Tipping
as an expression of power is not surprising when we understand tipping as an aristocratic
practice in 17th century among the upper classes of Europe. In the late 19th century,
wealthy Americans began traveling to Europe in significant numbers, and they brought
the practice home with them. They practiced tipping in private residences and in hotels
to demonstrate or show off their wealth and worldliness. The emergence of tipping in
the United States sparked much criticism as being inherently aristocratic and antithetical
to American democratic ideals (Burgess; Wachter). From this historical process, we
can then understand how unequal power dynamics inherent in the tipping custom in the

United States can encourage vicious attitudes of superiority and arrogance.
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Tipping Undermines Personal Autonomy

Third, the tipping custom pressures people to tip their service workers. According to
Crespi, the majority of people do not leave tips out of benevolence, but out of fear of social
disapproval or pressure (Crespi, 427). This means that most people do not leave tips out
of a sense of care or empathy for others, but rather from feelings of guilt or pressure
from the expectations of service workers or fellow customers who are allegiant to the
tipping practice, regardless of the quality of the services. This guilty feeling pressures
customers not to leave a restaurant without tipping. When customers fail to leave tips,
they would often be criticized as misers. Crespi argues that the majority of people feel
that tipping is a social nuisance because nobody enjoys being pushed into action due to
the fear of social disapproval. This implies that, to the majority of people, tipping is not
a voluntary payment but the symbol of unwilling action from social pressure. If tipping
1s a form of social pressure and this pressure is considered to be a social nuisance, then
1t cannot be morally acceptable according to care ethics. Tipping is popularly viewed as
a social nuisance because the practice entails compromising the autonomy of customers.
I believe care ethics encourages moral agents to respect the autonomy of others. Slote
defines autonomy as “the capacity for making and acting on one’s own decisions, and the
lack of respect at the very least involves not letting the person exercise that capacity”
(Slote, 56). Care ethics regards autonomy as an important factor in the caring of others.
Respecting individual autonomy entails allowing the individual to express oneself. This
freedom to conduct one’s life according to one’s own values or conception of the good
1s what people fundamentally want. In this sense, exercising autonomy is a necessary
ingredient of happiness. If one of the central ideals of care ethics is to promote the
wellbeing of people and their wellbeing is largely shaped by their own values, then care
ethics requires us to be sensitive to what people value or desire. Therefore, obligations
based on care includes respecting individual autonomy. Although the tipping practice
seems to encourage the practice of beneficence by motivating customers to help out their
servers in financial need, it entails imposing a conception of a good that customers may
not agree with. In other words, the tipping practice is insensitive to the values and
circumstances of customers. In this way, tipping as social pressure precludes customers
from exercising their autonomy in regard to their personal finances. Since tipping
involves deforming the personal autonomy of customers, tipping, in light of care ethics, is

morally wrong. Therefore, it is high time that the institution of tipping be abolished.

THE ANTI-TIPPING MOVEMENT

In the previous paragraphs, I argued that tipping is morally wrong.
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Since the practice violates the fundamental tenets of care ethics by fostering exploitative
and antagonistic relationships, I argue that customers ought to act in ways that
encourage the elimination of the tipping custom. This fits with the ideals of care ethics
because it requires us as moral agents to defy social customs that harm and disrespect
other people. Crespi points out, “The desire of the majority of both tippers and tippees
(the customers and the service workers) is to have employers eliminate the dependency
of employees upon tips, even if such elimination necessitates rises in prices. The majority
1s willing to pay higher prices to minimize the necessity of tipping. This indicates a
strong opposition to the institution as it operates in American life” (Crespi, 433). But it
1s not enough for customers to just stop tipping since this would leave servers in a more
desperate financial strait. We need to encourage institutional reform in a pace that does
not seriously burden servers. I propose that we revive the anti-tipping movement. The
anti-tipping movement first started in the early 20" century and took place in several
states (Campbell). The aim of this movement is to compel employers to pay adequate
wages to their service workers and reform laws to reinforce this norm. One way to
encourage this reformation is to break the cycle of expectations by persuading customers
not to leave tips and servers not to expect receiving them. In the past, individual efforts
to re-orient expectations included leaving cards at restaurants, stating the following

message:

FAIR WAGES — NOT TIPS! Public opinion polls show that the majority
of the American people want tipping eliminated and service workers to get
fair wages for their work. The only way to achieve this is by our refusing
to tip. It’s up to you to go to your employer and say we are willing to
pay higher prices if necessary, but no more tips. — National Anti-Tipping
League (Crespi, 434)

We can adopt a similar strategy to create a collective and coordinated effort to end the tipping
practice. Advocates of the anti-tipping movement can promote their cause and arguments
through the Internet or on the streets distributing flyers. And we can revive the plan for
customers to leave cards at restaurants with a concise message and slogan that is more
appealing to our contemporary sensibilities. But as Crespi points out, crafting the right
message requires some care. He brings up the story of Jean Charlot who would leave a coin
after patronizing a restaurant with the message, “Tipping is beggary” on one side and “Get
yourself paid” on the other. When Charlot became locally notorious for this act, he could
not get any service between London and Paris (Crespi, 434). But messages tailored towards

specific roles can be the following: to the customers — “No tipping is not rude, it’s justice.
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Be free from tipping”; to the servers — “Do not expect tips, get paid by your employer
for your work™; to the employers — Pay your employees a decent wage for their work; do
not let them depend on tips.” These messages can be left on the tables in the restaurants,
and they can be distributed on the street using flyers. This paper is not the place to
develop a sophisticated strategy to coordinate people to challenge the tipping practice.
But I suggest that customers ought to do more than simply stop tipping. At the very
least, we can express this basic idea to others in the public sphere in hopes to build
support and organize gradually into a group to keep on working towards attaining the
goal of abolishing the tipping practice. In the present, we should keep in mind that the
most significant points of the anti-tipping movement are the following: (1) customers
should not leave tips because the tipping practice maintains unethical relationships of
exploitation and antagonism, (2) the tipping practice imposes unwelcoming pressure on
customers to tip, and (3) employers ought to pay their service workers decent and stable
wage. | believe emphasizing these three basic points will motivate people to participate in
the anti-tipping movement.

I believe that care ethics would support the elimination of the tipping system
because it would establish social conditions and relationships that are non-exploitative
and cooperative. First, the service workers would be relieved of the burdens of
exploitation by receiving a decent and stable wage. They would no longer have to rely
on the erratic provision of tips in order to support their livelihood. Second, all the
customers, after enjoying dinner, would leave restaurants without feeling any pressure,
especially poor customers who would be able to choose whatever they want on the menu
without worrying about 15 to 20 percent of the bill. Third, the employers would run
their own creative business and pay the adequate wage to their employees. All of these
circumstances are supported by care ethics because they reflect caringness and foster
cooperative relationships that maintain the dignity of human beings and a desirable

social life.

POSSIBLE OBJECTIONS TO THE MORAL WRONGNESS OF TIPPING

So far, I defended the position that the tipping practice ought to be abolished
because it is morally unacceptable in terms of care ethics. Since the practice is morally
wrong, customers ought to act in ways that would challenge the continuation of the
practice, which includes customers refraining from tipping. In this section, I will consider
three possible objections to my argument. In what follows, I will articulate these
objections and then respond to them.

One objection is that someone may agree that the tipping practice is wrong, but
disagree with the claim that customers ought not to participate in the practice. I argue
that customers ought not to tip because tipping is morally wrong. But one can challenge
this inference by drawing a distinction between the morality of tipping as a social practice

and tipping as an individual’s obligation within that practice.
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Though a particular practice may be inherently immoral, it does not immediately follow
that individuals ought to refrain from participating in the practice when people are
dependent on it for critical support. Consider, for example, the case of Mary. Mary
lives in a society that does not provide widespread state-supported ambulance services
to the hospital. Instead, it relies on a widely adopted social practice that expects
medically needy people to transport themselves or rely on the benevolence of others for
transportation assistance. Mary is opposed to this practice and favors laws that require
the state to provide reliable ambulatory services to everyone. But one day she encounters
a person who is clearly destitute and in need of serious medical attention. Is Mary
permitted or even required to help this person? For many people, the intuition is that
Mary 1s permitted, if not obligated, to help the poor, medically imperiled person. If one
agrees with this intuition, then does this not challenge my thesis that customers ought
not to tip because the tipping practice is morally wrong?

The Mary example describes a very urgent situation where medically urgent
individuals are responsible for their own ambulatory transport and without the
assistance of the government, which is a social reality that is more burdensome to poor
people. In a society where the social norm is to have individual people be responsible for
their ambulatory transport, it seems morally wrong for Mary to refrain from helping a
poor sick person go to the hospital because such an action seems to exhibit uncaringness.
In the Mary case, care ethics would require Mary to do two things: (1) transport poor,
medically urgent individuals to the hospital given that she has the resources to do so,
and (2) advocate socially and politically for the establishment of an ambulance system
to provide the public with a stable and reliable support for their medically urgent needs.
Even though I concede that Mary has a moral obligation to participate in the unjust
practice to have individual persons be responsible for their own ambulatory transport,
this does not necessarily mean customers have an obligation to participate in the unjust
practice to supplement the inadequate wages of service workers. The morally salient
difference between the Mary case and the tipping case is that the former involves the
immediate threat of people’s lives. The latter, on the other hand, is a chronic problem
that needs to be resolved, but it is not necessarily an emergency problem. This difference
1s morally significant because customers who do not tip are not immediately endangering
the lives of service workers. And refraining from tipping, I argue, encourages the
abolishment of the tipping practice since nonparticipation in a social practice challenges
the maintenance of that practice. The persistence of the tipping practice 1s supported
by the entrenched social expectation that customers will supplement the wages of the
service workers. If customers do not tip, then a new expectation might emerge where
1t 1s businesses, with the enforcement of the government, provide their servers with an
adequate wage. Changing the social and legal norms of tipping, like any major social
change, does not happen overnight, but shifting the expectation away from the customer
to the businesses and government to adequately support the economic wellbeing of servers
will encourage all of us to think of novel ways to ensure that servers receive an adequate

wage for their labor.
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The elimination of tipping as an entrenched social practice does require collective
action. Ultimately, businesses should be required to provide their servers with an
adequate wage without depending on its customers to supplement these wages with tips.
But to achieve this social goal, I argue that customers ought not to tip. The continuation
of the tipping practice i1s majorly supported by a vicious cycle between customers and
employers, where the employers expect their customers to tip their servers. This cycle of
expectation is difficult to break without challenging those expectations by not tipping.
As I pointed out earlier, the expectation that customers will tip their servers is so deeply
ingrained culturally that this expectation is built in the U.S. federal laws. While the
federal minimum wage is $7.25 per hour, federal law permits the employers to pay tipped
workers a base wage of $2.13 per hour with the expectation that the tips make up the
difference. In this context, it seems unreasonable to think that the movement to abolish
the tipping practice can progress when customers reinforce the expectation that they
will tip by continuing to do so, and employers having no incentive to pay their servers
adequately when customers continue to tip. When customers who oppose tipping say
that they will leave tips until employers pay their employees adequately, the employers
can just respond that they will still pay their service workers less than an adequate wage
since customers continue to leave tips and the law permits them to expect tips from the
customers. Thus, this vicious cycle causes both customers and employers to inadvertently
work together to preserve the practice of tipping. Unless the customers stop tipping, I
do not see this vicious cycle ending. Hence, I argue that abolishing the tipping practice
involves customers, as a collective, no longer tipping their servers.

One concern with my claim that customers ought not to tip is how employers can
adequately pay their employees without their customers’ additional assistance. But as I
have tried to point out, there are countless employers who pay their employees without
tips. This shows that it is quite feasible for the owners of restaurants to devise methods
to pay their employees without tips. They may involve the creation and experimentation
of new strategies to attract more customers or how they organize their businesses with
the consideration of paying their servers adequate wages. Businesses, in time, will find
their own method one way or another, but a method that does not rely on customers
to supplement the wages of their servers. Furthermore, since business is a kind of an
ambitious adventure in one’s life, tipping takes away, from the owners of the restaurants,
their ambition for business and their free creativity to develop their own unique method
to pay the service workers. Therefore, from this, it follows that the customers’ leaving
tips causes people to fail to respect the employers’ social dignity which is not desirable to
individuals or society.

Another possible objection is that tipping should not be considered morally wrong
because the law permits the practice. This means that the customers’ leaving tips, the
service workers’ receiving tips and the employers’ paying less than minimum wage are

legally acceptable and therefore morally permissible.
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In defending this claim, one can argue that since the legal conduct is not always against
care ethics, tipping 1s not morally wrong. Care ethics encourages us to act within the
general constraints of the law because following the law is analogous to keeping a
promise.

But actions that are legally permissible do not necessarily mean it is also morally
permissible. Let us return to the example of the father breaking a promise to his son to
take him to the theater. What the father did was legally permissible in that he will not
go to jail for breaking his promise to his son, but that does not necessarily mean that
the father’s action was morally permissible or acceptable. The father’s act of promise
breaking was morally unacceptable even though it was legally permissible. This shows
that an action’s legality does not necessarily signal the action’s morality. Similarly, the
act of leaving tips may be legal permitted, but I argue that it is a moral transgression.
It supports the employers’ exploitation of their service workers and this exploitation
harms the service workers’ economic wellbeing. Such harm is morally wrong from the
standpoint of care ethics because it exhibits uncaringness towards the service workers. A
legally permissible action does not necessarily mean the action is also morally permissible.
Therefore, it is a bad argument to support the moral permissibility of tipping by pointing
to the legality of tipping.

A third possible objection is towards the claim that tipping ought to be eliminated.
One may agree that tipping is morally wrong, but one can still argue that any attempt
to stop the practice is practically unfeasible. Historical precedent supports this objection.
We learned from the past that the elimination of the tipping custom is too difficult. As
I pointed out earlier, there was an anti-tipping movement in the United States about a
century ago. There were also laws that abolished the tipping practice in several states.
But the law was not effective in preventing the practice from continuing and gradually
the law became moot. Journalist Paul Wachter describes how efforts to discourage

tipping were futile,

In 1904, the Anti-Tipping Society of America sprang up in Georgia, its
100,000 members signed up pledges not to tip anyone for a year. Leagues
of traveling salesmen opposed the tip, as did most labor unions. In 1909,
Washington became the first of six states to pass an anti-tipping law.
But tipping persisted. The new laws were rarely enforced, and when they
were, they did not hold up in court. By 1926, every anti-tipping law had
been repealed. Ultimately, even those who in principle opposed the practice
found themselves unable to stiff their servers. Samuel Gompers, who was
president of the American Federation of labor and a leading figure of the
anti-tipping movement, admitted that he followed the usual custom of

giving tips. (Wachter)

The above description shows that even the leaders of the movement could not ignore the

service workers’ expectations for tips when they were customers at restaurants.
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Another reason why the anti-tipping law failed was that the majority of the people
did not like any law that diminishes one’s personal choice. This is a claim developed
by Crespi based on his sociological work on people’s attitudes towards tipping. Crespi
states, “It has become a commonplace in polling that people don’t like laws on anything.
They dislike being coerced by law even into doing things they want to do. The principal
objection was the curtailment of personal choice” (Crespi, 433). For Crespi, people
desire to maintain their freedom to tip even though the option of tipping is considered
displeasing and carries much social pressure. Though people may object to the practice
of tipping, many of them find laws to curtail such practices to be more objectionable. It is
this attitude of libertarianism that preserves the tipping practice by finding any coercive
laws to curtail it to be more so repugnant. So, the failure to establish anti-tipping laws
seems to be due to two main reasons: (1) past anti-tipping movements neglected changing
the expectations of the servers and employers, and (2) people generally oppose laws that
restrict their personal autonomy.

Although there are many historical precedents suggesting that attempts to curtail
the practice of tipping would fail, I still believe there is a possibility to revive the anti-
tipping movement and to eliminate the tipping custom. There are more effective and
practical strategies than what people in the past have employed. The reason why the anti-
tipping movement in the past failed is that it only focused on changing the actions of the
customers, that is, their leaving tips. While the members of the Anti-Tipping Society of
America persuaded the customers not to leave tips, they did not discourage the service
workers to expect or receive tips. And perhaps the activists, by the anti-tipping law, did not
persuade the employers to pay the adequate wage and to educate their employees not to rely
on tips. As a result, as customers, they could not ignore the service workers’ expectations
to tip. This means that the customers yielded to the service workers’ expectations or
pressure. As Watcher says, “Ultimately, even those who in principle opposed the practice
found themselves unable to stiff their servers. Samuel Gompers, who was president of
the American Federation of Labor and a leading figure of the Anti-tipping movement,
admitted he followed the usual custom of giving tips” (Wachter). Thus even the leaders
of the movement did not realize that they had to persuade the service workers not to
receive tips and the employers not to let their employees rely on tips. They understood
the persistence of the tipping custom as mainly due to customers leaving tips and only
focused on changing the behaviors of customers. But the anti-tipping activists did not
pay attention to the behavior of the service workers and the employers. In regards to the
general worry that anti-tipping laws curtail autonomy and personal choice, anti-tipping
activists failed to emphasize that tipping also constrains autonomy.

Just as long as we recognize why the previous attempt to sustain an anti-tipping
movement failed, we can learn from these mistakes to build a more sustainable anti-

tipping movement.
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To effectively encourage the elimination of tipping, anti-tipping activists need to change
not only the actions and expectations of the customers, but also those of the service
workers and the employers. As I pointed out earlier, one of these strategies is to pass
out cards specially tailored to customers, service workers, and employers to persuade
them of the wrongness of tipping, an approach that is inspired by a past practice to leave
messages to service workers (Crespi, 434). Another suggestion is for employers is to
leave a sign outside the door of the restaurants, saying “No Tips with the Good Services”
in order to attract more customers because, as we admitted earlier, the majority of the
customers prefer nontipping restaurants. Journalist Sara Wilson makes the following

points by referring to reputable chefs that have implemented this anti-tipping practice,

Chefs Thomas Keller and Alice Waters have discouraged tipping by
implementing a fixed service charge at their restaurant. Meanwhile
Jay Porter is taking it one step further at his San Diego farm-to-table
restaurant, The Linkery. Not only did he set a service charge of 18 percent,
but he also started an “anti-tipping laboratory,” outright banning tips
after observing that they were creating negative competition among his
staff. He started the experiment in 2006 and he reports that sales have
increased fivefold since then (Wilson).

Thus, the above description shows that it is possible to revive the anti-tipping movement
to eliminate the tipping custom in the United States. Now to make the anti-tipping
movement successful, we need to learn from past failures. I argue that we can develop
strategies that are more persuasive and concrete than the anti-tipping efforts that were
used in the past. The problem in the past was that they focused only on changing the
expectations of the customers, but failed to address the expectations held by both the
servers and employers. By failing to change the servers’ and employers’ expectations,
customers were still compelled to tip. This conflict was the main reason why the
movement failed. However, our approach is to persuade all people in different positions—
the customers, the service workers and the employers—that tipping is morally wrong and
encourage the amendment of the law that takes into account the expectation of tips in
how much employers are obligated to pay their servers.

In this section, I considered three possible objections that challenge my thesis. First,
I considered the objection that tipping may be morally acceptable even though the overall
practice is morally wrong. Second, I considered the objection that tipping is not morally
wrong because the law permits it. Third, I considered the objection that any attempt to
eliminate the tipping custom is not reasonable because history has already proved it to
be too difficult through the past failure of the anti-tipping movement. In response to the
first objection, I argued that if the abandonment of a morally abhorrent practice does not
immediately threaten people’s lives, then we have a moral obligation to defy the practice
in hopes that it is dismantled. In response to the second objection, I argued that the
legality of a practice does not entail its morality. There are laws that permit morally

harmful actions. So, tipping can be immoral even though its practice is legally permitted.
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In response to the third objection, I argued that it is possible to revive the anti-tipping
movement because past attempts were seriously flawed in their approach. If the anti-
tipping movement focuses on changing the expectations of the customers, servers, and

employers, then there would be more promise for a future without the tipping system.

CONCLUSION

In this paper, I defended the thesis that customers should not tip because the tipping
practice is morally wrong and we should take steps to dismantle it. In this conclusion, I
would like to address two concerns that readers might still have and recommend ways to
move forward in answering these worries.

One concern is about the appearance that my paper did not refer to other
philosophical literature on tipping to support my arguments. My paper did not really
work with other philosophical treatments on tipping because, to my disappointment,
there were none. This shows that although sociologists, psychologists, and economists
have discussed tipping as a social phenomenon or a social issue, philosophers have
overlooked this topic as an interesting object of philosophical or moral inquiry. However,
I believe a widespread social practice like tipping is worth exploring using philosophical
methods and approaches. Moreover, philosophers are in a unique position to analyze,
assess, and propose ways to resolve the moral dilemma of the tipping custom.

Another concern is that I narrowly focused on the tipping practice in
restaurants. Some may criticize this move as a weakness of my paper since tipping is
practiced in other spaces and for other services. I understand the limits of my paper, but
I take it as a first step for further inquiry into the philosophy and morality of tipping.
I hope more philosophers will do more work on tipping and extend the discourse. I do
recommend that other philosophers do a more holistic research on the nature of tipping,
especially in clarifying the social and racial issues and implications of tipping customs. 1|
also recommend that philosophers continue to do work on the morality of tipping because
it is worth engaging as an ethical issue. At the same time, I encourage them to strongly
consider the work of Leo P. Crespi, the great social scientist who advocated for an anti-
tipping movement. With this in mind, I conclude my paper leaving the better, future work

on this issue to interested and more promising readers.
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